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The Marble Institute of America values the international stone community.
Jonathan Zanger of Walker Zanger, the 2013 MIA President, has made

.

international outreach and communication one of his top priorities.
As a result, the MIA has translated his column from the January /February
issue of The Cutting Edge newsletter into 13 languages.
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Translated by Mr. Samir Dahdal, of Nassar Stone
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French

Translated by William Hainaux, SN Hansez France

Je voudrais commencer ma premiere
chronique en qualité de Président du
MIA en donnant un coup de chapeau
a mes prédécesseurs et mentors. Ils
ont tous généreusement donné de
leur temps et de leurs compétences
pendant ces années ot1 j'ai siégé au
Conseil. Mile Twiss a fait un travail
formidable I’année derniere en dirige-
ant le Conseil a la nomination d’un
nouveau Vice Président Exécutif. Il a
constructivement poursuivi la tache de
G.K. Naquin, Brett Rugo, Guido Gliori
et Jim Hogan, pour ne citer qu’eux.

En ce début d’année, les choses sem-
blent finalement se redresser un peu
dans le secteur de la construction. Il ne
nous reste plus qu’a espérer que cette
récession vicieuse et tenace soit en
bout de course. Ceux qui ont survécu
aux alea des quatre derniéres années
en sont sortis plus forts. Ceux qui ont
prospéré ont eu beaucoup de chance.
Malheureusement, comme nul ne
I'ignore, beaucoup dans notre indust-
rie n’ont pas pu résister a la tempéte.

A la lumiere du passé récent, la néces-
sité d'une association professionnelle
forte n’a jamais été aussi importante.
Beaucoup de problémes auxquels
nous sommes confrontés sont de trop
grande envergure pour étre traités
individuellement. C’est en travaillant
ensemble, que nous nous donnerons la
possibilité d’améliorer les choses pour
nous tous. C’est I'essence méme d’une
organisation professionnelle forte et le
principe directeur du Marble Institute
of America.

2012 a été I'année du départ en retraite
de Gary Distelhorst, qui a relancé cette
organisation au cours de son mandat.
Jim Hieb, en assumant le role de Vice
Président Exécutif, a la confiance du
Conseil et de chaque membre qui le
connait. Vous ne trouverez pas meil-
leur avocat de la cause de I'industrie

de la pierre et défenseur de notre
adhésion. Avec Jim, nous avons tracé
les grandes lignes d'un programme
agressif pour cette nouvelle année.

Je voudrais vous donner un bref
apercu de quelques uns des prochains
événements a venir:

Sections régionales et locales: Le
MIA démarre un programme pilote
cette année en créant deux ou trois
sections régionales. Nous espérons
ainsi pouvoir étendre le programme
au cours des prochaines années
jusqu’a couvrir I’ Amérique du Nord
avec des sections locales. Les sec-
tions locales permettront de toucher
beaucoup plus de membres, profes-
sionnels et consommateurs avec les
nombreux programmes qui ont eu
un grand succes. Elles peuvent aussi
susciter la création d"un forum pour
que les Membres puissent travailler
ensemble sur des sujets locaux.

Etudes et recherches: Les travaux
pilotés par le MIA pendant la peur
du Radon ont continués en 2012.
Nous avons souscrit a une étude
scientifique, évaluée par des spé-
cialistes, sur le risque de présence

de Radon dans la maison en raison
de l'utilisation du granit. L'étude a
démontré que « la radiation émise
par les comptoirs en granit est de tres
loin sous les niveaux qui pourraient
poser un probleme pour la santé.

» Le MIA va continuer a souscrire

a de telles études pour démontrer
scientifiquement la sécurité de nos
produits tant pour nos membres que
pour leurs clients.

Education et sensibilisation: Nous
allons continuer a développer et a
améliorer les offres de notre UEC
(Unité d’Education Continue) de
fagon a ce que nos sociétés membres
disposent des outils nécessaires pour

toucher les architectes et les décora-
teurs locaux avec des présentations
utiles et intéressantes. ’an dernier,
un nombre record de cours de 'UEC
a été organisé par les firmes mem-
bres du MIA.

Publications techniques: Nous
sommes en partenariat avec 'ISFA
pour produire une brochure sur

les normes standards pour plan de
cuisine et plans vasques en pierre ar-
tificielle ; similaire au MIA Counter-
top Module. Nous reconnaissons que
notre mission est la promotion de la
pierre naturelle mais nous savons
aussi que beaucoup de nos membres
travaillent avec de la pierre artifici-
elle et le MIA est le seul capable de
fournir cette expertise. Nous travail-
lons aussi a la rédaction d’un manuel
sur la restauration/maintenance qui
completera parfaitement le « Design
Manual.

Sécurité: Nous continuerons a
produire les tres populaires modules
de formation en sécurité qui ont tres
certainement évité des accidents

aux membres et a leur clients sur les
chantiers.

Pour cela et pour bien d’autres raisons,
je vous exhorte a vous impliquer dans
le MIA.

Renouvelez votre cotisation a temps.

Encouragez vos amis et vos parte-
naires dans I'Industrie a devenir
membre.

Lorsque tous les fournisseurs, distribu-
teurs, fagonniers et poseurs en Améri-
que du Nord ainsi que ceux dans

le monde entier qui travaillent avec
I’Amérique du Nord feront partie du
MIA, nos compétences combinées ren-
forceront certainement notre industrie,
et nous tous.

Bonne année !
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I mochte meine erste Kolumne als MIA
Président gerne damit beginnen, mich
bei meinen Vorgéangern und Men-
toren zu bedanken. Sie alle haben sehr
grofiziigig ihre Zeit und ihr Engage-
ment wihrend den Jahren geopfert,
die ich im Vorstand des MIA verbracht
habe. Mike Twiss hat grof8artige
Arbeit als Vorsitzender im letzten Jahr
geleistet indem er den Vorstand dabei
geleitet hat, einen neuen Geschéfts-
fithrer zu ernennen. Er hat auf den
Erfolgen von G.K. Naquin, Brett Rugo,
Guido Gliori und Jim Hogan aufge-
baut, um nur einige zu nennen.

Mit dem Beginn des neuen Jahres
scheint sich die Lage in der Bauin-
dustrie endlich wieder aufzuhellen.
Wir konnen alle hoffen, dass diese
hartnéckige und brutale Rezession in
ihren letzten Ziigen ist. Diejenigen die
die letzten vier Jahre tiberlebt haben
gehen stirker heraus. Diejenigen die in
dieser Zeit erfolgreich waren konnen
sich gliicklich schitzen. Aber wir alle
wissen nur zu gut, dass viele in un-
serer Branche nicht in der Lage waren,
diesen Sturm zu tiberstehen.

2012 bedeutete fiir uns den Ruhestand
von Gary Distelhorst, der in seiner
Amtszeit diesen Verband aufleben
lie8. Jim Hieb, sein Nachfolger, hat das
volle Vertrauen des Vorstandes und
jedes Mitglieds das ithn kennt. Weit
und Breit gibt es keinen kompeten-
teren Vertreter fiir die Steinindustrie
und unseren Verband. Zusammen mit
Jim haben wir einen sehr aggressiven

www.marble-institute.com

German

Translated by Christian Alberter, J]MS

Zeitplan fiir das neue Jahr erstellt.

Im folgenden mochte ich Thnen kurz
einen Auszug tiber die kommenden
Aktionen geben:

* Regional and Local Chapters: Das
MIA wird in diesem Jahr ein Pilot-
programm starten bei dem zwei bis
drei regionale Einheiten gebildet
werden. Wir hoffen dieses Pro-
gramm in den kommenden Jahren
auszubauen bis Nordamerika voll-
standig in regionale MIA-Einheiten
unterteilt ist. Regionale Einheiten
(Local Chapters) werden uns helfen
mehr Mitglieder, Beschiftigte und
Kunden mit den Programmen zu
erreichen, die bereits einen grofien
Erfolg hatten. Diese Einheiten kon-
nen auch ein Dach fiir Mitglieder
bieten, unter dem sie bei regional-
spezifischen Themen zusammenar-
beiten konnen.

Research and Study: Die Arbeit des
MIA im Zusammenhang mit der
Radonbelastung von Granit wurde
im Jahre 2012 fortgesetzt. Wir haben
ein Gutachten veroffentlicht, das
sich mit dem Risiko von Radon im
Hausgebrauch im Zusammenhang
mit der Verwendung von Granit
beschiftigt. Die Studie hat gezeigt,
dass die von Granitarbeitsplatten

ausgehende Strahlung weit unter der

ist, die eine Gesundheitsgefdhrung
verursachen kénnte. Das MIA wird
diese Arbeit fortfithren um wissen-
schaftlich zu zeigen und nachzu-
weisen, dass unsere Produkte sicher

sind, fiir den Kunden als auch fiir
unsere Mitarbeiter

Education and Outreach: Wir
werden das Angebot unseres Schul-
ungsprogramms (CEU — Continuing
Education Unit) weiter ausbauen
und es so unseren Mitgliedsunterne-
hmen erméglichen, die Werkzeuge
zu haben lokale Architekten und
Designer mit Prasentationen zu
versorgen, die niitzlich und interes-
sant sind. Letztes Jahr hatten wir

ein Rekordergebnis an CEU Kursen,
ausgerichtet von MIA Mitgliedsun-
ternehmen.

Technical Publications: In Zusam-
menarbeit mit dem ISFA erstellen
wir eine Broschiire fiir Standards
bei Kunststeinkiichenarbeitsplat-
ten, dhnlich dem MIA Countertop
Module. Grundsitzlich sehen wir es
als unsere Aufgabe an, Naturstein
zu promoten, aber wir wissen auch,
dass viele unserer Mitglieder mit
Kunststein arbeiten. Das MIA hat
auch hierzu die Kompetenz, dieses
Wissen zur Verfligung zu stellen. Wir
arbeiten auch an einem Handbuch
fiir Restaurierung und Wartung, das
in enger Beziehung zum bekannten
Design Manual steht.

Safety: Auch hier werden wir unsere
Arbeit fortsetzen und die sehr be-
liebten Sicherheitstrainingsmodule
anbieten, die sehr geholfen haben,
Unfille und Verletzungen bei un-
seren Mitgliedern und Kunden zu
verhindern.
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Greek

Translated by Ms. Christie Solakis, of SOLAKIS ANTONIOS MARBLE SA

Oa nbela va ekwvnow tv otnAn pou wg MNpoedpog tou MIA pe évav XALPETIOMO OTOUG
TPOKATOXOUCG  Kal oupPouAoug pou. OAol €xouv dwoel yevvalddwpa TOo XPOVO Kal TLG
LKOVOTNTEG TOUC KATA TN SLOPKELX TWV ETWV TIOU €XW UTINPETAOEL TO JUPPBOUAL0. O Mike
Twiss €xeL KAvel pa ¢povtootik SOUAELd Tov TeAeuTalo XpOVO HE TO vo. 0dnynoesL to
oupPoUAL0 va Sloploel €vav véo ALolknTikO Avtumpoebpo. Exel olkoSopnoeL MAVW OTLG
emutuyxieg tou G.K. Naquin, Brett Rugo, Guido Gliori kat Jim Hogan, vyl va ovopdow
LEPLKOUC .

KaBwg Eekvape pila véa Xpovid, Ta mpaypata otnv Blopnxavia tng otkodoung daivovral va
BeAtwwvovtal. MmopoUpe 6lol va eArticoupe 6tL n mapoloa emnipovn kakondng Suompayia
Bpiloketal oto téAog tnG. Ekelvol oL omoiol €xouv emIBLWOEL Ta TeEAeuTala TEooEPA XPOVLXL
elval duvatodtepol yL auto. Ekelvol oL omoiol €xouv gunueproel eival tuxepol. Ev toutolg
OnMw¢ yvwpiloupe mOAU kald, moAhoi otnv Plopnxovia pag Atov avikavol va
avtaneEEABouv otig SUOKOAECG OTLYUEC.

Agdopgvou tou mpoodatou TapeABOVTIOg , N avaykolotnta plag Suvatic Blounyovikng
ouvepyaoiac eival akoun peyadlutepn. MoA\d amod ta Béuata mou avtlpetwnilovpe sival
oAU peydlo yla omotadnmote etatpeia va emiAndBei. AouAslovtag pali, €xoupe tnv
guKalplo va Kavoupe to mpaypata KoAUtepa ywo OAoug poc.. Autn eival n ouoia evog
Suvatou opyaviopou, Kat eival n kaBodnyntpla apxni tou Ivotitoutou Mapudpou.

To 2012 onuatodotnoe tnv ouvtaélodotnon tou Gary Distelhorst, o onolo¢ avaBiwoe tov
TIaPOV 0pYyaVIOHO Kotd tn Stdpketa tng Onteiag tou. O Jim Hieb,StaBaivovtag tov poio tou
AolknTKoU AvtpoESpou, £XEL TNV EUMLOTOCUVN TOU cuBouAiou kat KaBe PHEAOUG TToU ToV
yvwpilet. Aev Ba Bpeite O MPOONAWUEVO UTIEPAOTILOTN YL TNV Blopnxavia Tng METPAG Kot
Vv oxéon MeTagy peAwv. Me tov Jim, éxoupe oxedlaoel pla emBeTIkn nuepnola Stataén ya
TN VEQ XpOVLA.

Oa nbela va oag Swow pia cvvtoun meplypadn arnod Alya and ta mpdayuoto Tou £pXovTaL:

* Mepidpepelakd Kat TOMIKA TUApata: To MIA Ba ekwvnoel €va TMEPOUATIKO
npoypappa ¢Etog, oxnuatifovrag dvo pe tpla mepidepelakd Tunpata. EAniloupe
OTL UIMOPOUHE VA EMEKTEIVOUUE TO TPOYPOUMO TA EMOMEVA XPOvia HEXPL va
KaAUPoupe TNV Bopelo APEPLKN UE TOTIKA TUApata tng MIA. To tomikd tuRpata Ba
pog emtpéPouv va ayyiéoupe TIOAAG TepLOCOTEPO. MEAN, €MOYYEAUQTIEC KOl
KATAVOAWTEC UE TA TTOAAA TIPOYPAULATA TTOU £XOUV MEYAAEG eMLTUXLEG. MTOpoUV va
TLOPEXOUV Eva TOTTO yLla Ta MEAn va culntolv pall os Ttomika Bépata eniong.

* ‘Epguva Kot peAétn: H epyacia mou mepapatiotnke n MIA katd tn Stdpkela Tou
navikoU padoviou cuvexiotnke to 2012. AvaldBape pio emiotnpovikn, LOOTLUNG
afloAoynong LeAétn Tou KwwSUvVou Tou padoviou oTo omitt Adyw TN Xprnong tou
ypavitn . H peAétn €6e1€e OTL «n ekmoumnn aktivoBoliag amod tov ypavitn lval katd
TOAU KATw armo ta enineda mou Oa £é0etav mpoPAnpa uyeioc» . To MIA Ba cuveyioel
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va avalapBavel HeALTEG yla va SNAWVEL EMIOTNHOVIKA TNV aodAlsla Ttwv
T(POTOVTWYV HAG KOL YLO TOUG EPYALOMEVOUG KAL VLA TOUG TIEAATEG LOG.

* Eknaideuon kat untépBacn : Oa cUVEXIOOUE VO EMTEKTEIVOULE KOl va BEATLWVOUE
Tic mpoodopég otnv CEU ( Tuvexlopevn Movada Ekmaideuong ) £€TolL woTe Ta PEAN
etalpeiec Ba £xouv ta gpyaleia va €MIKOWWVOUV HE TOTUKOUG OPXLTEKTOVEG KO
oXeOLOOTEC HE TOPOUCLACELS Tou elval XpAowueg kot evbladépouoess. Tov
TIPONYOULEVO  XPOVO, £vaG aplOUOC pekop TwvV KUKAWV pabnudatwv tou CEU
dhofevnBnkav amod ta péAn eTalpelec.

*  Texvikég ek80oelg: Suvetalpl{opaote pe tnv ISFA yua va mapdyoups duAradia
enineda gpyaciog yla pnxovikn nétpa , mapopola pe tou MIA Countertop Module.
Avayvwpiloupe OTL n amooToAn pog eival n mpowBdnon tng puoLkng METPAC, ald
eniong yvwpilope 6TL MOAAQ oo ta HEAN oG SOUAEUOUV UE UNXOVLKY TIETPA, KOL TO
MIA elval povadikd Lkavo va TApPEXEL AUTAV TNV TMPOyHaTtoyvwuoouvn. Emiong
Souleloupe €va eyxelpidlo MAvw otnv amokatdotacn/ cuvtipnon , To onoio Ba
vivel ouvodo¢ oto Eyxelpidlo Ixedlacpou.

* Aocddlela: OQa ocuvexicoupe vo TApAyoupe TIG TOAU Onpodllelc  evotnteg
eknaibevon aoddlelag mou mBava €xouv Ponbroel mpo¢ TNV amoduyn
TPAUUATIONOU TTAVW OTNV Epyooia yLa Tol LEAN KAl TOUG TEAGTEC Hag.

M autoug Kot ToAAoUG AAAOUG AOYOUG, OAG TIPOTPETOUE VA EUITAOKELTE e To MIA.
AvavewoTe TNV Katdotacn HEAoug vwplic. EvBappuvete Toug dpidoug Kot ouvepyaTES
otnv Blounxavia ywa va yivouv péin. Otav 6Aot ot mpopnBeutég pog, Slavopeis,
KOTOOKEUOOTEG , EYKATAOTATEG 0TNV Bopela Aueptkn, Kal ekeivol og dAo ToV KOGHO
miou Soulelouv otn Bopelo Apepikn yivouv pélog oto M.LA. , n cuvduaopévn Hag
LkavotnTa olyoupa Ba duvapwoouv TNy Blopnxavia pag, Kot OAoUG LagG.

KaAn Xpovia
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Hebrew

Translated by Arik Grebelsky, A. Grebelsky & Sons
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Hindi

Translated by Gautam Chand Jain, Pokarna
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Italian

Translated by Mr. Daniele Milani, Walker Zanger Europe, srl.

Vorrei iniziare il mio primo articolo
come Presidente del MIA con un
grande ringraziamento ai miei
predecessori e mentori. Hanno tutti
generosamente messo a disposizione
il loro tempo nel periodo in cui ero
parte del Consiglio. In questo ultimo
anno Mike Twiss ha fatto un fantastico
lavoro come leader del Consiglio,
nominando un nuovo Executive Vice
Presidente. Si e costruito sui successi
di G.K. Naquin, Brett Rugo, Guido
cliori e Jum Hogan, giusto per nomi-
narne qualcuno.

All'inizio di un nuovo anno,
I’'andamento nel mercato delle
costruzioni sembra finalmente dare
segni di ripresa. Noi tutti speriamo
che questa dura e cattiva recessione
sia finalmente arrivata ai suoi giorni
finali. Coloro che sono sopravvissuti
ai 4 anni passati si sono sicuramente
rafforzati. Coloro che hanno realiz-
zato profitto sono fortunati. Tuttavia,
come sappiamo bene, alcuni non
sono sopravvissuti alla bufera.

Visto il recente passato, la necessita’
di una potente associazione di cate-
goria e’ ancora piu’ impellente. Molte
delle problematiche che ci troviamo
ad affrontare sono troppo grosse per
essere risolte da una singola entita’.
Lavorando insieme abbiamo la pos-
sibilita’ di incrementare il successo di
tutti noi. Questa e’ 'essenza di una
grande organizzazione industriale,
ed e’ il punto focale del MIA.

112012 e’ stato caratterizzato dal
pensionamento di Gary Distehorst,
che ha rivitalizzato I’organizzazione
durante il suo ciclo lavorativo. Jim
Hieb, ricoprendo il ruolo di Execu-

tive Vice Presidente, trova tutta la
fiducia del Consiglio e di ogni mem-
bro. Non si trova sostenitore piu’
dedicato ed impegnato all’industria
lapidea ed ai suoi membri. Con Jim
abbiamo creato un programma ag-
gressivo per il nuovo anno.

Desidero darvi un breve profilo del
programma a venire:

® Sezioni Locali e Regionali Il MIA
iniziera’ un programma prova
quest’anno, formando 2 o 3 sezioni
regionali. Le sezioni locali ci per-
metteranno di raggiungere molte
piu’ aziende associate, profes-
sionisti, consumatori con i molti
programmi di successo. Si potra’
anche provvedere ad istituire un
forum per i membri indirizzato a
risolvere problematiche locali.

e Studio e Ricerca — Il lavoro che
il MIA ha condotto durante il
periodo del “panico da radon” e’
continuato nel 2012. Abbiamo sot-
toscritto uno studio scientifico re-
visionato a proposito del rischio di
contaminazione da radon dovuta
all’'uso di granito in ambito domes-
tico. Lo studio ha dimostrato che
“ la radiazione emessa da top in
granito e’ assai inferiore alla soglia
di rischio”. Il MIA continuera’ a
sottoscrivere studi scientifici per la
comprovazione dei nostri prodotti,
sia per i nostri addetti che per i
consumatori finali.

* Formazione ed Espansione — Con-
tinueremo ed implementeremo il
nostro CEU (Continuing Education
Unit) offrendo ai nostri membri
gli strumenti necessari al contatto
con architetti e designers locali e
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per poter effettuare efficaci presen-
tazioni di prodotti. Lo scorso anno
un numero record di Sessioni di
Formazione sono stati ospitati da
aziende membri MIA.

* Pubblicazioni tecniche — Ci stiamo
associando con ISFA per la pub-
blicazione di un piccolo manuale
che spiega gli standard dei top in
marmo e pietra ricomposta, simi-
lare al MIA Countertop Module.
Riconosciamo che la nostra mis-
sione e’ la promozione della pietra
naturale, ma sappiamo anche che
molti dei nostri membri commer-
cializzano marmo ricomposto e
quarzo, e il MIA e’ I'unico capace
di fornire esperienza in questo
campo. Stiamo anche lavorando ad
un manuale di restauro/manuten-
zione, che si abbinera’” al manuale
di Design.

* Sicurezza — continueremo a pub-
blicare i popolarissimi moduli di
training per la sicurezza che hanno
certamente contribuito ad evitare
incidenti sul lavoro ai nostri mem-
bri e ai nostri clienti.

Per queste, e molte altre ragioni, sono
a sollecitarvi di rinnovare la vostra
associazione ed iscrizione al MIA.
Rinnovate subito la vostra iscrizione.
Incoraggiate i vostri amici e colleghi
del settore ad associarsi Quando tutti
i fornitori, distributori,marmisti e
posatori in Nord America, e quelli
nel mondo che lavorano negli USA,
diventeranno parte del MIA, le nos-
tre abilita’” combinate rafforzeranno
sicuramente il nostro settore, e tutti
noi.

Felice Anno Nuovo




Portuguese

Translated by Mr. Pedro Urmal, of Joaquim Duarte Urmal & Filhos, Lda, Portugal

designers com apresentagdes que
sejam Uteis e interessantes. No ano
passado, um ndmero recorde de
cursos CEU foram promovidos por
empresas associadas do MIA.

Gostaria de iniciar a minha primeira
coluna como Presidente do MIA
com um reconhecimento aos meus
antecessores e mentores. Todos eles
deram de forma generosa o seu

Jim, delinedmos uma agenda agres-
siva para o Novo ano.

Gostaria de vos elencar de forma
resumida alguns dos acontecimentos
futuros:

tempo e talento durante os anos em
que servi no Conselho. Mike Twiss
fez um trabalho fantdstico neste ano
passado a liderar o conselho para
nomear um novo Vice-Presidente
Executivo (EVP). Ele construiu sobre
os sucessos de G.K. Naquin, Brett
Rugo, Guido Gliori e Jim Hogan,
para nomear alguns.

Ao iniciarmos um novo ano, a
situacdo na Industria de Construcdo
parece finalmente estar a melhorar.
Podemos todos esperar que esta
teimosa e viciosa recessdo esteja a

fraquejar. Todos os que sobreviveram

aos ultimos 4 anos estdo agora mais
fortes. Aqueles que prosperaram sao
afortunados. Contudo, como sabe-
mos demasiadamente bem, muitos
na nossa industria ndo conseguiram
aguentar a tempestade.

Dado o passado recente, a neces-
sidade de uma associagio indus-
trial forte é ainda maior. Muitos dos
problemas com que nos confronta-
mos sdo demasiado grandes para
serem enfrentados individualmente.
Trabalhando em conjunto, temos a
oportunidade de melhorar as coisas
para todos nés. Essa é a esséncia de
uma Organizacdo Industrial forte, e
é a orientagdo principal do Marble
Institute.

2012 marcou a saida de Gary Distel-

horst, que revitalizou esta organizacdo

ao longo do seu mandato. Jim Hieb,

avancando como EVP, tem a confian-

¢a do Conselho e de todos os mem-
bros que o conhecem. Irdo encontrar
um acérrimo defensor da industria
da pedra e da nossa filiagdo. Com o

www.marble-institute.com

e Filiais Regionais e Locais: O MIA

vai comegar um programa piloto
este ano, C{iando duas a trés filiais
regionais. E nossa esperanca que
possamos expandir o programa
nos préximos anos de forma a co-
brir a América do Norte com filiais
MIA locais. As Filiais locais irdo
permitir alcancar muito mais mem-
bros, profissionais e consumidores,
com 0s seus indmeros programas
que tiveram imenso sucesso. Po-
dem também ser um férum para os
membros trabalharem em conjunto
em assuntos locais.

Investigagdo e estudo: O trabalho
que o MIA desenvolveu durante

o susto do Radon (Rn) continuou
em 2012. Subscrevemos um estudo
cientifico, revisto por pares, do
risco do Radon (Rn) nas casas
devido a utiliza¢do do granito.

O Estudo demonstrou que “a
radiagdo emitida pelos tampos

de granito é bastante inferior aos
niveis que colocariam em risco a
satde”. O MIA vai continuar a sub-
screver estudos para demonstrar
de forma cientifica a seguranca
dos nossos produtos quer para os
nossos empregados quer para os
nossos clientes.

Educacédo e Expansédo: Iremos
continuar a expandir e a melhorar
a nossa oferta de CEU (Continu-
ing Education Unit — Unidade de
Educacdo Continuada) de modo

a que as nossas empresas associa-
das disponham das ferramentas
para alcancar os arquitetos locais e

e PublicacGes Técnicas: Estamos a
desenvolver parcerias com a ISFA
de forma a produzir um folheto de
standards para fabrico de tampos
em pedra composta (engineered
stone), semelhante ao MIA Coun-
tertop Module (Modulo de Tampos
do MIA). Embora a nossa missao
seja a promogdo da pedra natural,
também sabemos que muitos dos
nossos membros trabalham com
pedra composta, e 0 MIA é capaz
de fornecer essa expertise de forma
singular. Estamos também a trabal-
har num manual de restauragao /
manutencao, que serd um comple-
mento ao Manual de Design.

¢ Segurangca: [remos continuar a
promover os médulos de treino
em seguranca tdo populares, que
ajudaram certamente a evitar
lesGes e acidentes de trabalho aos
nossos membros e clientes.

Por estas e por muitas outras razdes,
apelo assim ao vosso empenho no
desenvolvimento do M.I.A, renovan-
do rapidamente a vossa qualidade

de membros e encorajando os vossos
amigos e associados na Industria a
tornarem-se membros. Quando todos
os fornecedores, distribuidores, fab-
ricantes e instaladores na América do
Norte, bem como do resto do mundo
que trabalham na América do Norte,
se tornarem parte do M.I.A, as nossas
capacidades combinadas irdo certa-
mente fortalecer a nossa Industria e
todos nos.

Um Feliz Ano Novo!
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Mandarin

Translated by Leon Lee, Yulong Stone Material Company, and Jessica Lin, Petrilink International, Inc.
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Russian

Translated by Mikael Shakhnazaryan, KTS Russia

S xoten ObI HAYaThH CBOIO MIEPBYIO KOJIOHKY B KadecTBe mpesuaenta MIA, oTiaB nanb
MOMM TPE/IIECTBeHHUKAM 1 HacTaBHUKaM. OHH BCe MOCBATUIM MHOT'O CBOErO BpEMEHH!
Y CIIOJTHA TIPOSIBUIIM CBOM TaJIAHTHI 3a T€ TOJIbI, UTO s Haxouics B [IpaBnenuun. Maiik
TBucc npozenan ¢paHTacTuuecKyro paboTy B mpouuioM roxay, noasens [Ipasienue k
TOMY, 9YTOOBI Ha3BaTh MM HOBOTO BUIIE-TIpe3uieHTa KoMITaHuu. OH OCHOBBIBAJICS Ha
ycnexax, k npumepy, x.K.Hakyuna, bperra Pyro, ['ynno I'nnopu un Ixxuma Xorasa.

C HayvaaoM HOBOTIO rojia Jeja B CTPOUTEIbHON HHyCTPHH, HAKOHEL-TO, IOXO0XKE,
yIIy4imarTcs. MBI Bce MOXKEM HalEAThCs, YTO TOT 3aTXKHOM M TPYIHBIM KPU3HC
JIO’KUBAET CBOM IOCIeAHNE THU. Te, KTO NepeXuiu npouuisie 4 roja, cefyac cTaau
cuibHee. Te, KoMy yaanoch JOOMTHCS NPOLBETAHKs B TEUEHUE ITHX JIET, KpaliHe
yaaunuBbl. OfIHaKO, KAK MHOTUM U3 HAC U3BECTHO, MHOTHUE B HAILIEH OTPACIM OKa3aIHCh
HECIIOCOOHBI BBICTOSITb B ATOM CXBaTKe.

YuuThiBas HeJJaBHEE MPOILIOE, BOIIPOC 0 HEOOXOAUMOCTH HAIMYMS CUITBHON
Accoranum CTpOUTEITLHON MPOMBIIUICHHOCTH CTOUT elle 0osiee octpo. C MHOTUM U3
TOTO, C YEM HaM MPUXOJUTCS CTAIKHUBATHCS, HEBO3MOKHO CIIPABUTHCA B OJIMHOYKY HH
onHoM Komnanuu. PaboTast BMecTe, y HaC €CTh HIAHC YIYUIIUTh MOJIOXKEHHUE JEN TS
BCel Halleil orpaciu. BoT 4To 1€XHUT B OCHOBE CHIIBHOM MPOMBIIIEHHOW OpraHu3allny,
9TO TAKXKE SBISETCS OCHOBOIMOJIATAIOIINM MPUHITUTIOM MpamopHoro MucTuTyTa.

2012 6w oT™MEUEH yXo10M Ha nieHcuto [apu J[ucrenbXxopera, KOTOPBIN BO3POAMI 3TY
OpraHu3alHUIO BO BpEMs €ro MpeObIBaHus B TODKHOCTH. JIkuMm Xu0, BcTynasi Ha IOCT
JIEHCTBYIOIIETO BUIE-TIPE3UACHTA , 00TaIaeT MOAISPKKOM MTPABICHHSI, OH U3BECTEH
Ka)XXIOMy WIeHY IIpaBiieHus. Bbl He HaiieTe OoJiee mpeiaHHOTo YeJI0BeKa I Hallel
CTPOMTEIHHON MHYCTPHH U HAIICH opraHu3anuu. Bmecte ¢ J)KIMOM MBI B 00IIINX
yepTax oOpHCcOBaJIM UHTEHCUBHYIO ITOBECTKY JHS Ha CIEAYIOLIMHA IO,

51 OBl XOTeN NPEACTaBUTh BaM KPAaTKUK 0030p BCETo JUIIb HECKOIBKUX MPEICTOALINX
MOMEHTOB!

* Pernonansubie u mectHbie oTaeneHus: MIA HaunaaeT mpoOHYIO MporpaMmy B 3TOM
roy, GopMHpYsl 1Ba WIIK TPU PETHOHAIBLHBIX OT/ACICHUS. MBI HaJleeMCsl, YTO MBI
CMOYEM C TEUCHUEM CJICIYIOIINX JIET PAaCIIUPUTh MPOrpaMMy, 10 TeX Mop, oKa
npencraButensctBa MIA He OynyT Bo Beelr CeBepHoit AMepuke. JIoKanbHbBIE OTJEICHUS
MO3BOJISAT HaM aJJpecoBaTh ropaso OONbIIEMY KOJIMYECTBY HOBBIX YJICHOB,
npo¢eCCHOHAIOB, MOTPEOUTENIeH MHOKECTBO YCIEIIHBIX IPOrpaMM. DTH MPOrpaMMbl
CMOTYT CTaTh (POPYMOM JUIsI YWICHOB OpraHU3aIiy, B paMKax KOTOPOTO OHH CMOTYT
paboTaTh BMECTE U pelIaTh BOMPOCH JOKATBLHOTO XapaKTepa.

* Uccnenosanus u odyuenue: Pabora, kotopyto MIA BriepBbie Hauam Bo BpeMsi TaHUKH
B OTHOIIICHUH paioHa, mpoaosnkmiack B 2012 rogy. Mel oOecriedriii mpoBeieHIe
HAY4YHOI'0, pELEH3UPYEMOI0 HCCIe10BaH s, HOCBSAILIEHHOIO PUCKY MOSIBICHUS paJOHa B
JIOMax BCJIE/ICTBUE MCIIOJIb30BAaHU IIPH CTPOUTENLCTBE rpanuTa. VccienoBanue
POEMOHCTPUPOBAJIO, YTO KyPOBEHb paJualllH, UCXOIAIICH OT IPaHUTHOI paboueit
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MOBEPXHOCTH, TOPA3/I0 HMKE OMACHOTO JJIsI YeJIOBEYECKOTO 3710pOBhs ypoBHI». MIA
MIPOJIOJKUT NMPOBOIUTDH UCCIIEIOBAHUS, YTOOBI HAYYHO MOATBEPIUTH O€30IaCHOCTH CBOCH
HPOJYKINU KaK JUIsi CBOUX COTPYIHHKOB, TaK U JUIsSl CBOUX IOTPEOUTENEH.

* Ob6pa3oBaHMe U MPOrpaMMa MOAEPKKH: Mbl OyIeM MPOJOIHKATh PACHIUPATH U
yIaydIIaTh Hamm npeiokenus B pamkax CEU (oTaena HenpepbIBHOTO 00pa3oBaHusi),
TakuM 00pa3oM, KOMIIAaHUH-WICHBI IOJTYYaT CPEACTBA IS TOTO, YTOOBI 0OPATHTHCS K
MECTHBIM apXHTEKTOpaM H JH3aifHepam ¢ MOJIe3HBIMU M HHTEPECHBIMHU TIPE3CHTAIHSIMH.
B npornutom rogy pekopiHoe KOJIMYECTBO KypCOB B paMKaxX IMPOrpaMMbl HENPEPHIBHOTO
o0pa3oBaHus ObUTM OpraHu30BaHbl pupMamu-wieHamMu MIA.

* Texunueckue myOnukamuu: Msl cotpyaandaem ¢ ISFA npu npousBonacTse Oykiera o
cTaHjgaprax paboueil MOBEpXHOCTH JUIsl UCKYCCTBEHHO CO3JaHHOTO KaMHs. bykier
noxox Ha coopHuk MIA o paGounx moBepxHOCTAX. MBI IpHU3HAEM, UTO HAIlla MUCCHS
3aKJII0YAeTCs B IPOIBIKEHIH HATYPATLHOTO KaMHS, OJHAKO MBI TAK)K€ 3HAEM, 4TO
MHOTHE U3 HalIMX YICHOB pa0OTAIOT C NCKYCCTBEHHO CO3aHHBIM KAMHEM, H TTO3TOMY
nMeHHO MIA — eTMHCTBEHHBIH, KTO JaeT COOTBETCTBYIOIIYIO IKCIEPTU3Y. MBI Takke
paboTtaem Ha/l COOPHHKOM 10 BOCCTAHOBUTEIBHBIM Pa0OTaM U TEKYIIEMY
00CIIy’>KMBaHUI0. DTOT COOPHUK CTAHET JONOJIHEHNEM K PyKOBOACTBY 1o 1u3aiiHy.

* besomacHocTh: MBI Oy1eM poOI0IIKaTh MPOU3BOANTH YPE3BBIYAMHO TOITYJISIPHBIC
MOJIYJTH TI0 TEXHUKE 0€301MaCHOCTH, KOTOPKIC , BEPOSITHO, TIOMOTJIN U30€XaTh TPaBM Ha
paboTe KaKk COTPYTHUKaM-YICHaM KOMITAaHUH, TaK ¥ HAITUM KJIUCHTaM.

B cuity 3THX ¥ MHOTHX IpYTHX IPWYHH s IPU3BIBAIO Bac CBs3aTh cBoe Oymymee ¢ MIA.
OOHOBHUTE CBOE ©KETOTHOC WICHCTBO. [10cOBETYITE CBOMM JPY3bsM M KOJUIETaM IO
otpaciu crath Toxke wieHam MIA. Korna Bce mocTaBuivku, TUCTPUOBIOTOPHI,
MIPOU3BOIUTENH U yCTaHOBIIMKH B CeBepHON AMepuKe, a TAKKe T€ HHOCTPaHHbBIS
KOMITaHUH, KOTOphIe paboTatoT B CeBepHO AMepHKe, KOT/Ia OHU BCE CTaHYT YJeHAMH
MIA, Hamm coBMECTHBIC YCHIIHS, HECOMHEHHO, YCHJIST HAITy OTPAcib U HAC BCEX.

C HoseM romom!
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Spanish

Translated by Mr. Humberto Sereno, Ceramica Antique, Mexico

Me gustaria comenzar mi primera
columna como Presidente del Insti-
tuto del Mdrmol de América “MIA”
con un agradecimiento a mis prede-
cesores y mentores. Todos ellos han
ofrecido generosamente su tiempo
y su talento durante los afios que he
servido en la Junta. Mike Twiss hizo
un trabajo fantdstico este tltimo afio
en la conduccién de la junta para
nombrar un nuevo Vicepresidente
Ejecutivo. El ha colaborado a fortal-
ecer el éxito de G.K. Naquin, Brett
Rugo, Gliori Guido y Jim Hogan, por
nombrar unos pocos.

Al comenzar un nuevo afio, la situaciéon
en la industria de la construcciéon
por fin parece estar tomando mejor
rumbo. A todos nos queda esperar
que esta dificil recesién, este en sus
ultimos pasos. Los que han sobreviv-
ido a estos tltimos cuatro afios son
mds fuertes. Los que han prosperado
son afortunados. Sin embargo, como
sabemos muy bien, muchos en nuestra
industria no han podido sortear esta
tormenta.

Teniendo en cuenta el pasado reciente,
la necesidad de una fuerte asociacién
de nuestra industria es ain mayor.
Muchas de las cuestiones que se nos
plantean son demasiado grandes
para cualquier empresa para hacer
frente. Trabajando juntos, podemos
tener la oportunidad de hacer las
cosas mejor para todos nosotros. Esa
es la esencia de una organizacién
industrial fuerte, y es el principio rec-
tor del Instituto del marmol.

2012 marco el retiro de Gary Distelhorst,
que revivi6 esta organizacion durante
su mandato. Jim Hieb, tomando el
papel de vicepresidente ejecutivo,
tiene la confianza de la junta directiva
y de todos los miembros que lo conocen.
Ustedes no encontrardn a ningtin

defensor mas comprometido de la in-
dustria de la piedra y sus miembros.
Con Jim, hemos esbozado una agenda
agresiva para el recién afio nuevo.

Me gustaria dar una breve resefia de
s6lo algunas de las cosas por venir:

* Capitulos Regionales y Locales: El
“MIA” iniciard un programa piloto
este afio, por la formacién de dos o
tres capitulos regionales. Es nuestra
esperanza de que podamos ampliar
el programa en los préximos afios
hasta que cubrir América del Norte
con los capitulos locales del “MIA”.
Los capitulos locales nos permitira
contactar muchos mds miembros,
profesionales y consumidores, con
muchos de los programas que han
tenido gran éxito. Ellos pueden
ofrecer un foro para que asi mismo
los miembros trabajen juntos en
temas locales.

Investigacién y estudio: El trabajo
que el “MIA” ha pilotado durante
la reaccién de alarma del radén
continud en 2012. Nosotros finan-
ciamos un reporte cientifico, revisa-
do por expertos sobre el estudio del
riesgo de radon en el hogar de-
bido a la utilizacién de granito. El
estudio demostré que “la radiacién
emitida por las encimas del granito
estdn muy por debajo de los niveles
que representan un riesgo para

la salud.” El Ministerio del Inte-
rior seguird financiando estudios
para demostrar cientificamente la
inocuidad de nuestros productos,
tanto para nuestros empleados y
nuestros clientes.

Educacién y Divulgacién: Vamos
a seguir ampliando y mejorando
nuestras ofertas dentro del CEU
(Unidad de Educacién Continua)
para que las empresas miembros
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tengan las herramientas para llegar
a los arquitectos y disefiadores
locales con las presentaciones

que sean ttiles e interesantes. El
afo pasado, un ntimero récord de
cursos del CEU fueron organizados
por las firmas miembro del MIA.

Publicaciones técnicas: Nos
estamos asociando con ISFA para
realizar un folleto de estdndares de
cubiertas de piedra de ingenierfa,
similar al médulo de cubiertas del
MIA. Somos conscientes de que
nuestra misién es la promocién

de la piedra natural, pero también
sabemos que muchos de nuestros
miembros trabajan con la piedra
de ingenierfa, y el MIA es el tinico
Instituto capaz de proporcionar
esta experiencia. También estamos
trabajando en un manual de res-
tauracion/ mantenimiento, que se
convertird en un complemento del
Manual de Disefio.

Seguridad: Vamos a continuar
produciendo los muy populares
moédulos de capacitacion de seguri-
dad que han de ayudado a evitar
lesiones en el trabajo de los miem-
bros y nuestros clientes.

Por estas y muchas otras razones, les
insto a que se involucren con el MIA.
Renueven su membresia oportuna-
mente. Animen a sus amigos y socios
de la industria para convertirse en
miembros. Cuando todos los prov-
eedores, distribuidores, fabricantes e
instaladores de América del Norte, y
los de todo el mundo que trabajan en
Ameérica del Norte, se convierten en
una parte de la MIA, nuestra capaci-
dad combinada seguramente for-
talecerd nuestra industria, y a todos
nosotros.

iFeliz Afio Nuevo!




MIA bagkan olarak ilk kose yazima,
benden 6nce bu gorevi yerine getirmis
arkadaglarima ve Mentor’ larima
selam gondererek baslamak isterim.
Kendileri, yonetim kurulunda gérev
aldigim stire igerisinde, degerli
zamanlarinin biiytik bir cogunlugunu
ve yeteneklerini bu ise ayirdilar.
Mike Twiss, gectigimiz yil yeni Bagkan
Yardimcisi olarak yonetim kurulunun
sevk ve idaresinde harika bir ig
cikararak isimlerini sayabilecegim
bazi arkadaslarimizdan G.K Naquin,
Brett Rugo, Guido Gliori and Jim
Hogan’ nin bagarilarini daha da
ileriye tasid1.

Yeni yila girdigimiz bu giinlerde,
ingaat sektoriin deki sikintilar ni-
hayetinde iyilesme stirecine girmis
gibi goztikiiyor. Hepimizin dilegi,
bu zor, sikintili donemin artik son
safhasina gelmis olmasidir. Son dort
yil igerisinde bu sikintilt dénemde
hayatta kalmay1 becerebilenler bu
siirecten daha da giiclenerek ciktilar,
isleri yolunda gidenler sanslilar. An-
cak, hepimizin gayet iyi bildigi gibi,
sektérde cogumuz firtinay1 6nceden
tahmin edemedi.

Yakin ge¢mise baktigimizda, giiglii
bir sektorel birligin 6nemi daha da
biiyiik hale gelmistir. Bizi sikintiya
diisiiren hususlar firma bazinda ele
alimamayacak kadar biiytiktiir. Bera-
ber calisarak sartlari kendi adimiza
iyilestirme firsatimiz vardir. Bu
gliclii bir sektoriin temelini
olusturmaktadir ve “Marble Institute”
un yol gosterici temel prensibidir.

Bu organizasyona yeniden hak ettigi
degeri kazandiran Gary Distelhorst
2012 yilinda emekli olmustur. Yeni
Idari Bagkan Yardimcist roliind,
yonetim kurulu ve onu taniyan
herkesin giivenini kazanan Jim Hieb

www.marble-institute.com

Turkish

Translated by Mr. Ahmet Ozaksoy

ustlenmisgtir. Tag Endtistrisine ve
iiyeligimize bu kadar bagl ve
destekleyen bagka birisini bulamazsiniz.
Jim’le birlikte , yeni y1l igin oldukga
iddali bir giindem olusturduk.

Asagida bu giindemde 6ne ¢ikan
birkag¢ hususun 6zetini vermek
isterim.

* Bolgesel ve Lokal Temsilcilikler.
M.LA bu yil 2 veya 3 bolge’ de
temsilcilik olusturarak bir pilot
calisma baglatacaktir. Umidimiz,
calismalarimizi gelecek yillarda
tiim Kuzey Amerikay1 lokal M.LLA
temsilcilikleriyle kapsayincaya
kadar genigletebilmektir. Lokal
temsilcilikler sayesinde ve basarili
olmus bir ¢ok programla birgok
iiyeye, profosyonele ve tiiketicilere
ulagabilecegiz. Bunun yanisira bu
temsilciliklerin tiyelere yonelik
diizenliyecekleri forumlarda yerel
konular tizerinde birlikte calismalar
yapabileceklerdir.

Arastirma ve Inceleme: M.LA" in
Radon tehdidi ilgili baslattigi pilot
calisma 2012 de devam etmistir.
Evlerde Granit kullaniminin
risklerine y6nelik konusunda
uzman kigilerce tetkik edilmis
bilimsel bir calismaya imza at-

tik. Bu calismalar granit mutfak
tezgahlarindan agiga ¢ikabilecek
radon’un saglig: tehdit edecek se-
viyelerin oldukca altinda oldugunu
gostermistir. ML.LLA sektordeki
calisanlarimiz ve miisterilerimiz
icin tirtinlerimizin gtivenirliligi
hususundaki bilimsel ¢aligmalara
imza atmaya devam edecektir.

* Egitim ve Bilgilendirme:
CEU ( Stirekli Egitim Birimi)
programimizi gelistirmeye ve
genisletmeye devam edecegiz.

Boylelikle tiye firmalarmmiz, lokal
mimarlarin ve dizaynirlarin ilgisini
cekebilecek faydali sunumlar ile
kendilerine ulasma imkani bula-
bileceklerdir. Gegtigimiz y11 M.I.A
tyelerinin ev sahipligi ile rekor
sayida CEU semineri diizenledik.

* Teknik Yayinlar: M.I. A Mutfak
Tezgah Modiiliine benzer sekilde
kompozit taslara yonelik Mut-
fak Tezgah Standartlari egitim
kitapgigini olusturmak icin ISFA
ile ortak bir ¢calisma yiirtitiiy-
oruz. Misyonumuzun dogal
taslar1 6zendirmek oldugunun
farkindayiz fakat birgok tiyemizin
kompozit taslarla calistiginida
biliyoruz bu noktada M.I.A
benzersiz bir sekilde bu deneyimi
sizlere sunacaktir. Ayrica, Dizayn
El kitabina eslik edecek Restora-
syon / Bakim elkitab: tizerinde de
calisiyoruz.

* Guvenlik: Uyelerimiz ve
misterilerimiz i¢in is kazalarimin
onlenmesine yonelik oldukga
popular olan giivenlik egitimi
modiillerimizi olusturmaya devam
edecegiz.

Bu ve bunun gibi diger bir ¢cok ne-
denden dolayi, sizlere M.I.A “ya ilgi
gostermenizi 1srarla rica ederim. Uy-
eliklerinizi vaktinden &nce yenileyin.
Sektorde yer alan arkadaslarinizi ve
is ortaklarinizi iiye olma konusunda
tesvik edin. Kuzey Amerika daki
biitiin tedarikgiler, distribiitorler,
atolyeciler ve uygulamacilar ve bu
sektorde Kuzey Amerika da calisan
diger yabanci firmalar M.I.A in
iiyesi oldugunda, birlegik giiciimiiz
stiphesiz sektoriimtizii ve hepimizi
daha giicli kilacaktir.

Mutlu Yillar!
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Vietnamese

Translated by Ms. Thu Pham Hoang of Breton, Italy

Twiss da 1am mot cong viéc tuyét voi nam vira qua trong viéc dan dau hoi dong
quan tri bau ra Phé Chu tich méi. Ong da tao ra su thanh céng caa G.K. Naquin,
Brett Rugo, Guido Gliori va Jim Hogan, d6 la tdi chi diém tén mot vai nguoi.

Bat dau mot nam méi, trién vong trong nganh xay dung dudng nhu dang birng
sang lén. Tatca ching ta déu co thé hy vong rang vong luan quan cua su suy
thodi kinh té d& tgi hoi két thiic. Ai vuot qua duoc bdn nam qua s& con manh
mé hon. Ai dat duoc thinh vugng s€ con tré nén giau co hon. Tuy nhién, nhu
ching ta ciing nhan biét, rat nhiéu nguoi trong nganh cua ching ta da khong
vuot qua duoc con bédo nay.

Véi hién trang tinh tinh hinh vira qua, su can thiét ciia mét hiép hgi cong nghiép

mgnh mé tré nén quan trong hon. Nhitng van dé ching ta phai dbi dau la qué

l6n d6i vai mdi mot cong ty don Ié. Lam viéc cling nhau, ching ta ¢6 co hoi dé

lam nhiing diéu tét dep hon cho tat ca cac thanh vién. D6 1a ban chat cia mot to

chtc cdng nghiép manh mg, va do 1a duong 16i cua Vién da Marble (MIA). )

Nam 2012 danh dau sy nghi huu cia Gary Distelhorst, nguoi d 1am song lai to
chuc trong nhiém ky cua 6ng. Jim Hieb, budc vao vai tro Pho Chu tich, nhan
duoc su tin cay cua hoi ddng quan tri va moi thanh vién da ting biét dén 6ng.
Ban khong thé tim thidy mot nguai ung ho hét minh cho nganh céng nghiép da
va cé&c thanh vién cua ching ta hon dng ay. Vi Jim, ching ti d& vach ra mot
chuong trinh nghi su tich cuc cho nam mai.
.
T6i mudn cung cap mot phac thao ngan gon vé mot vai hoat dong trong thoi
gian téi:

« Chi nhanh khu vuc va dia phwong: MIA s& bat dau mot chuong trinh thi
diém trong nam nay, bang cach thanh lap 2-3 chi nhanh khu vyc. Ching toi hy
vong cd thé ma rong cac chi nhanh MIA dia phuong trong nhitng nam téi cho
dén khi bao phu duoc toan ving Bac My. Chi nhanh dia phuong sé cho phép
ching ta tiép xtc nhiéu thanh vién, chuyén gia va nguoi tiéu ding hon théng
qua nhiéu chuong trinh ma ching ta d& dat duoc thanh cong Ion. Cac chi nhanh
nay ciing c6 thé cung cap mot dién dan cho cac thanh vién lam viéc véi nhau vé
cac chu dé tai dia phuong.
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« Nghién ctru va thir nghiém: Nghién cttu ma MIA thi diém trong nam 2012 vé
van dé phong xa, chiing toi bao 1anh, danh gia nghién ctu vé nguy co phong xa
trong nha do viéc st dung dé granite. Nghién ctru da chang minh rang “buc xa
phét ra tir d granite 1a dudi muc c6 thé anh huong toi sic khoe™. MIA sg tiép
tuc bao 1anh cac nghién ctiru khoa hoc ching minh sy an toan cua cac san pham
cho ca nhan vién va khéach hang cua chung ta.

« Gi4o duc va nang cao: Chung toi sé tiép tuc ma rong va nang cao CEU (Bon
Vi giao duc hang cao) cua ching ta dé cac cong ty thanh vién co céac céng cy dé
tiép can voi kién tric su va nha thiét ké dia phuong théng qua cac bai thuyét
trinh hitu ich va tha vi. Nam ngoai, cac khda hoc cua CEU duogc td chuc boi cac
cong ty thanh vién MIA da dat dugc con sé Ky luc.

« Xuit ban ki thuat: Ching tdi dang hop tac voi ISFA dé san xuat mot tap
s&ch tiéu chuan cho “cac ké da nhan tao”, tuong ty nhu “Md-dun ké MIA”.
Chung tdi thira nhan rang nhiém vy cua ching ta la quang ba cho da ty nhién,
nhung chling ta ciing biét rang nhiéu thanh vién cia ching ta lam viéc vai thiét
ké bang d& nhan tao, MIA 1a t6 chirc duy nhat c6 thé cung Cap kién thuc chuyén
mon cho linh vuc nay. Ching tai ciing dang suat ban cudn s6 tay ma s tro
thanh mot ngudi ban ddng hanh cho viéc hudng dan sir dung thiét ké, d6 1a so
tay khéi phuc /bao tri.

« An toan: Chlng t6i s& tiép tuc san xuat cac md-dun phd bién dao tao vé an
toan dé gitp cac thanh vién va khach hang cua chdng ta tranh thuong tich trong
qua trinh lam viéc.

Cung nhitng van dé néu trén, va véi nhiéu Iy do khéc nira, tdi mong ban s& sém
tham gia MIA, gia han tu cach hoi vién caa ban sém, khuyén khich ban bé va
cac cong su trong nganh tra thanh hoi vién. Khi tat ca cac nha cung cap, nha
phan phdi, san xuat va lap dat & Bac My, va nhitng nguoi trén khip thé gisi lam
viéc & Bac My, tré thanh thanh vién caa MIA, kha ning két hop caa ching ta
chac chan s& tang cuong nganh cdng nghiép caa chlng ta, va tat cd ching ta.

Chuc mung nam mai!

www.marble-institute.com The Cutting Edge © January/February 2013 21



Exclusively for MIA Members

The Cutting Edg

A Few Words from our President

I would like to give you a brief outline
of just a few of the things to come:

January/February 2013

would like to begin my first
column as MIA President with a
tip of the hat to my predecessors

4 * Regional and Local Chapters: The
and mentors. They have all given

generously of their time and talents

during the years that I have served on

the Board. Mike Twiss did a fantastic
job this last year in leading the board to
name a new Executive Vice President.
He has built on the successes of G.K.
Naquin, Brett Rugo, Guido Gliori
and Jim Hogan, to name a few.

As we begin a new year, things in the

building industry finally seem to be
looking up. We can all hope that this
stubborn, vicious recession is on its
last legs. Those that have survived
the past four years are stronger for
it. Those that have prospered are
fortunate. Yet, as we know too well,
many in our industry were unable to
weather the storm.

Given the recent past, the necessity
of a strong Industry association is
even greater. Many of the issues that
confront us are too great for any

one company to address. Working
together, we have the opportunity
to make things better for us all. That
is the essence of a strong industry
organization, and it is the guiding
principal of the Marble Institute.

2012 marked the retirement of Gary
Distelhorst, who revived this orga-
nization over his tenure. Jim Hieb,
stepping into the role of Executive
Vice President, has the confidence
of the board and every member that
knows him. You will find no more
committed advocate for the stone
industry and our membership. With
Jim, we have outlined an aggressive
agenda for the new-year.

Gary Distelhorst

Jim Hieb

MIA will begin a pilot program this
year, by forming two to three
regional chapters. It is our hope that
we can expand the program over
the coming years until we cover
North America with local MIA
chapters. Local chapters will allow
us to touch many more members,
professionals, and consumers, with
the many programs that have had
great successes. They can provide a
forum for members to work together
on local issues, as well.

Research and Study: The work that
the MIA piloted during the radon
scare continued in 2012. We un-
derwrote a scientific, peer-reviewed
study of the risk of radon in the
home due to the use of granite. The
study demonstrated that “radiation
emitted from granite countertops

is well below levels that would
pose a health concern.” The MIA
will continue to underwrite studies
to scientifically demonstrate the
safety of our products for both our
employees and our customers.

Education and Outreach: We will
continue to expand and improve
our CEU (Continuing Education
Unit) offerings so that member
companies will have the tools to
reach out to local architects and
designers with presentations that
are useful and interesting. Last year,
a record number of CEU courses
were hosted by MIA member firms.

Technical Publications: We are
partnering with ISFA to produce

a countertop standards booklet for
engineered stone, similar to the MIA
Countertop Module. We recognize
that our mission is the promotion
of natural stone, but we also know
that many of our members work
with engineered stone, and the
MIA is uniquely able to provide
this expertise. We are also working
on a restoration /maintenance
handbook, which will become a
companion to the Design Manual.

2013 MIA President

Jonathan Zanger
Walker Zanger
Perth Amboy, New Jersey
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* Safety: We will continue to produce
the hugely popular safety training
modules that have likely helped
avoid injury on the job for members
and our clients.

For these, and many other reasons,

I urge you to get involved with the
MIA. Renew your membership

early. Encourage your friends and
associates in the industry to become
members. When all of the suppliers,
distributors, fabricators and installers
in North America, and those around
the world that work in North America,
become a part of the MIA, our
combined ability will surely strengthen
our industry, and us all.

Happy New Year! +®
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TECHNICAL
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By Chuck Muehlbauer, MIA Technical Director

Uniform Gloss Standard? @ My Opinion

Q: We’ve got a general contractor
who is crawling around on our
newly installed Crema Marfil floor
installation with a gloss meter. He’s
threatening to reject it because he
says the meter shows that the gloss
isn’t uniform. Is there something that
says this is to be expected?

Project: Private Residence, Glenbrook, NV
General Contractor: Bluth Development
Stone Fabricator and Installer:

Radltke Tile and Marble, Inc.

Stone Suppliers: Marble Unlimited,

Alpha Granite & Marble, Earth Stone Gallery
Stone: Roman travertine, Ivory travertine
and Emperador Dark marble

A Thereis no industry standard that
specifies minimum or maximum
gloss meter values for various finishes.
The main reason that no standard
exists is that it would be a different
standard for every stone, and in many
cases would be different for specific
minerals within the stone. A stone
like Crema Marfil, which has veining
of relatively high contrast to the balance
of the stone fabric, would undoubtedly
have variability in gloss meter readings
across the same piece. This is addressed
in the Great Big Book of Everything
(a.k.a. The MIA’s Dimension Stone
Design Manual), on page 138 where it
says “Due to the heterogeneous com-
position of natural stones, variable
mineral hardness exists within the
stone, producing variable reflectivity
of light energy. Most stones, and
especially travertine marbles and
honed-finish surfaces, will appear to
reflect light unevenly.”

Q: We’ve been asked to rout out

the bottoms of a granite overhang

at an outdoor kitchen and epoxy in a
3" x 3/8" strip of steel to reinforce the
stone. We're nervous about routing
out so much of the stone in that we
think it could make it more fragile —
has this been done before?

A:a variety of embedded reinforce-
ment measures have been attempted
in natural stone, some of which have
been successful and others which
haven'’t. The particular description
that you provide makes me share in
your concern. First, it is unlikely that
the 3" x3/8" deep flat stock will actu-
ally prevent fracture of the stone. It
may prevent a catastrophe, in that it
would keep the overhanging stone

portion from falling to the ground

if it did fracture. But it wouldn’t be
rigid enough to make a sufficient
support contribution prior to fracture
of the stone. My second concern,
similar to yours, is that routing out a
large, rectangular cross-section of the
stone does compromise the strength.
In a brittle material, any abrupt geo-
metrical discontinuity creates what is
called a “stress riser”. What you are
doing is routing out +10 mm from a
+30 mm slab, which will leave +20
mm remaining. But due to the stress
riser effect, the end result will be
weaker than if the entire slab were a
uniform 20 mm. My third concern is
the fact that this is exterior, and there
is considerable difference in thermal
expansion rates between the steel and
the granite. The granite will expand
at roughly 4.4 x 10-6 in/in/°F, while
the steel will be nearly double at 7.3
x 10-6 in/in/°F. While all granites
are different, most seem to fracture
at somewhere about 600 microstrain.
While the steel/ granite differential
is considerably less than that, I
would expect that repeated cycling
would eventually crack the granite
due to the greater elongation of

the steel.

Q: What is the industry acceptable
allowance for broken pieces in a
shipment?

Az There is no industry established
allowance. The anticipation of pieces
breaking would be the responsibility
of the supplier, and the inclusion of
extra pieces to replace the anticipated
broken pieces would be the normal
way to cover this situation. #®

Have a technical question? Check MIA’s Dimension Stone Design Manual 7.2 first. If you can’t find the answer there, contact MIA’s Technical Director, Chuck Muehlbauer, at
technical@marble-institute.com. This FREE service is for MIA members only! (Non-member charge: $85/hour) As a courtesy to other members, please limit phone conversations to ten
minutes per call. All opinions and advice provided by Chuck Muehlbauer or anyone else from MIA are provided as general information only. MIA assumes no responsibility and shall not
be liable for any damages resulting from your use of this information. Any information provided by the MIA is the exclusive property of MIA and shall not be disseminated, republished,
or reproduced in any manner without the prior written consent of MIA.
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" GIFTING 101

By James E. Peters, MIA Legal Counsel

There is an old saying: “You can’t
take it with you.” It probably would
be better stated as: “You shouldn’t
try to take it with you, or the U.S.
Government will take its fair share.”
Even though we are into the new
year, it is important to keep in mind
some of the basic gifting laws and
regulations which may allow you

to take advantage of some tax free
mechanisms to allow you to transfer
wealth, over a period of time, with
minimal tax consequences.

QZ What is the annual gift tax
exclusion?

Az Each individual tax payer can
giftup to $13,000 per recipient tax
free. This is known as the annual gift
tax exclusion. Spouses can make
unlimited gifts to each other.

QZ Is the exclusion per household, or
could a husband and wife compound
the gift tax exclusion amount if they
give to the same recipient?

Az Husbands and wives are not
precluded from gifting to the same
recipient in a given year. Therefore,
a set of spouses can each gift up to
$13,000 each to a recipient, for a total
of $26,000. For example, a wife can
gift $13,000 in 2012 to Child A and
the husband can gift an additional
$13,000 to Child A as well.

Q: What are the basics of gift

planning?

A Gift planning is when an individual
set of spouses make a series of tax-free
gifts over several years in an effort to
reduce the size and value of their tax-
able estate. The value of the property
which is gifted, and its future increase
in value, will be removed from the
giftors’ estates for tax purposes.

QZ How des a gifting plan work
when an individual gifts shares of a
closely-held business organization?

A When ownership interests in a
closely-held business entity are the
subject of the gift, typically a business
valuation is performed by a certified

www.marble-institute.com

business evaluator (typically a CPA)
and percentages of ownership are
gifted each year to stay under the
annual gift tax exclusion. For example,
if a corporation has one shareholder
who desires to gift interests to his
two children in a tax free exchange,
and the business valuation indicates
that 100% of the shares are worth
$100,000.00, the gifting shareholder
would gift 13% of the shares to Child
#1 and 13% of the shares to Child #2
in year one of the gifting plan. A new
valuation would be performed each
year, and depending on the figures, it
would be determined what amount
of shares would gifted to each child
each year.

Q: What if you decide to gift more
than $13,000 of value in a given year
to a given recipient?

A2 If an individual exceeds the an-
nual gift-tax exclusion amount with
regard to a given recipient, the giftor
will have to prepare and file a gift tax
return. Just because you exceed the
amount, and are required to file a gift
tax return, does not mean you will
actually have to pay a gift tax. The
IRS gives each individual a life-time
“unified credit” which eliminates

the imposition of a gift tax until the
individual’s total value of gifts reach
a specified amount. The current
life-time “unified credit” for 2012 is

set at $5.12 million per individual.
Thus, if an individual chose to give
$1 million to a child in 2012, they
would have to file a gift tax return
and $1 million of their $5.12 million
“unified credit” would be reduced.
No gift tax would be assessed in this
hypothetical, just a reduction of the
giftor’s unified credit.

Q: Are there any anticipated
changes to the general gifting laws
after 2012?

A: Absolutely. As part of the fiscal
cliff that we have all heard so much
about, unless lawmakers act to
extend the current rates, the uniform
credit will drop from its $5.12 million
level to $1 million in 2013. Therefore,
if you are planning on making a
large gift in 2103, you should consult
with your tax and legal advisors as
the rules might have changed.

As laws vary substantially from state to state and
are constantly changing, only an attorney can
provide you with specific advice to rely on. This
article is being provided to the members of the MIA
and readers of The Cutting Edge for general infor-
mational purposes only and does not constitue
legal advice. The information provided within
this article is not a substitute for an attorney's
advice. If a member or reader has a specific issue
dealing with the subject matter of this article, it is
highly recommended that he/she consult with a
licensed attorney in their jurisdiction. =®

Paid Advertisement
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The Construction

The number of American housing
markets considered “improved” has
topped the 200 mark, with 44 states
boasting better housing business.
That’s the word from the National
Association of Home Builders (NAHB)/
First American Improving Market
Index (IMI).

Improving markets jumped 76 in
December to 201, while the number of
states represented on the list by at
least one metro city increased from 38
to 44. The index identifies metropolitan
areas that have shown improvement
in housing permits, employment and
housing prices for at least six con-
secutive months. The IMI said that a
total of 84 new markets were added
to the list and eight were dropped
for the month. Newly added markets
included Atlanta, GA, Bloomington,
IL, Ann Arbor, MI, Seattle, WA and
Green Bay, WL

“The big gain in improving markets
this December indicates that key
measures of housing and economic
strength have now been holding
steady or improving in metro areas
across the country for six or more
months, which is an important signal
of stability amidst the slowly emerg-
ing recovery,” said Barry Rutenberg,
the NAHB chairman. “The main thing
that’s limiting the progress we are
seeing right now is the difficulty that
potential buyers continue to experience
with regard to overly tight mortgage
qualifying standards.”

David Crowe, chief economist for
NAHB, said December was the fourth
straight month of expansion of the
IMI and that now well over half of
all metro areas are represented on
the list. “In general, we expect the
overall housing recovery to continue
expanding in 2013.” One inhibiting
factor, he said, could be a change in
tax laws with regard to the mortgage
income deduction. That, of course,
has been part of the fiscal cliff nego-
tiations which took place in the final
weeks of the year, results of which
may or may not have been decided
by the time you read this column.

Based on the 3.6 percent in housing
production in October, it appears that
the seasonally adjusted annual rate
of new homes in 2012, will come in
around 900,000 units, much better
than in the past couple of years. Aside
from the generally improved economy,
the major drivers are low mortgage
rates and attractive home prices. Still,
builders are being cautious by pulling
a modest increase in the number of
single-family permits.

An encouraging sign for the high-end
housing market, a big consumer of
natural stone products, was the
quarterly results from Toll Brothers,
a major luxury home builder. For its
fourth fiscal quarter, Toll reported
that net signed contracts were up 75
percent from a year earlier and the
number of units increased 70 percent.

The company said its cancellation
rate, the number of cancellations
divided by the number of signed
contracts, fell to 4.6 percent its fiscal
fourth quarter from 7.9 percent a year
ago. The average selling price for a Toll
home rose to $582,000 from $565,000,
while its backlog was up 54 percent.
Toll’s forecast for the future implies a
34 percent increase in deliveries.

“With this backlog, and the lowest
cancellation rate in the industry, we
believe we will deliver between 3,600
and 4,400 homes in 2013 at an average
price of between $595,000 and $630,000,”
said Martin Connor, chief financial
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officer of the only publicly traded
luxury homebuilder.

Toll’s typical customer makes at least
$100,000 a year and has a spotless
credit record. With it’s strong financial
position, the company has gained market
share as small and mid-sized private
builders are constrained for capital.

Forecasts for a continuation of positive
trends in home remodeling and the
increase in new home construction
all should make the stone industry
feeling somewhat encouraged about
the new year. If lawmakers and the
administration in Washington D.C.
get their financial house in order and
remove the uncertainty from the
equation, 2013 could finally bring smiles
to the faces of stone industry firms.

Another piece of good news at year’s
end was the Multifamily Production
Index (MPI), released by NAHB,
which showed weighed in with

an index of 52, marking the third
straight quarter above 50. The MPI
measures builder and developer
sentiment about current conditions
in the apartment and condominium
market on a scale of 0 to 100.

“The multifamily market has recovered
substantially since the end of 2010,
and now stands at about 70 percent of
the way back to a sustainable level,”
said David Crowe of NAHB. “Our
baseline forecast calls for further
steady growth in the rate of multi-
family production.” +®




MARKETS: Worldwide Demand for Natural Stone on the Rise

Originally published on: www.stone-ideas.com

(December 2012) World-wide demand
for stone is on the rise. There is a strong
concentration on a small number
countries that produce stone, and

big stone companies in the Euro-
Financial-Crisis-Zone have mastered
the difficulties by increasing exports.
Those are the core statements in the
current Statistical Yearbook, XXIII Re-
port Marble and Stones in the World
published in Italian and English by
Aldus Publishers, Carrara.

Some 1.265 billion square meters of
natural stone were used for construc-
tion in 2011. The meters square value
is based on stone slabs 2 cm in width.
That represents an increase of over
3.9% in comparison to the previous
year. In relation, the 2001 demand was
709.5 million meters squared.

To get a realistic idea of what this means,
the author compared the figures to
those of the ceramics industry, which
sold some 8.75 billion meters squared
in 2011 — nearly 7 times more.

China leads the list in demand with
24.2 % of the market followed by
India (7.5%), the USA (5.6%), Italy
(4.5%), South Korea (4.2%), Brazil
(3.9%) and Germany (2.9%).

The size of the population plays an
important role: the per capita demand
in Belgium takes on the front runner
position followed by Switzerland,
Taiwan, South Korea, Italy and Portugal.

The author concludes that the potential
for growth rests mainly in the former

Newly Industrializing Countries (NIC)
with a high population density and
new middle class. The market, in
short, is still far from being saturated.
Many of the NICs are already big
players in terms of production of raw
material in quarries: China alone
produces 31% followed by India
(12.1%), Turkey (9.1%), Iran (7.3%),
Italy (6.5%), Brazil (6.3%) and Spain
(4.7%).

In total, these seven countries are
responsible for 77% of the world-
wide production. Meanhwhile,
Europe’s role is insignificant.

With 27.3% of the world’s stone exports
in 2011, China was the undisputed
winner with a monopoly in South
Korean and Japanese markets and a
strong position in US and EU markets.
With respect to US demand, Brazil’s
$565 million worth of imports puts it
in a firm first position supplying mostly
kitchen worktops. It was followed by
China with a volume of $411 million,
Italy ($321 million), Turkey ($304
million), and India ($248 million).

In analysis of the individual countries,
the author notes that large companies
in Greece, Spain and Portugal have
successfully battled the break-down
of local markets by increasing their
exports of raw stone blocks destined
for China.

Italy is still the world’s leader in
manufacturing of heavy machinery
for quarries. *®

Join Us for the Premier
Networking Event
of the Year!

MIA
Natural Stone
Qﬁém,//

Stop by the annual
MIA Happy Hour and
Silent Auction benefitting the
MIA Natural Stone
Scholarship Award.

Be sure to thank retiring
MIA Executive Vice President,
Gary Distelhorst, for his 11 years
of service to the stone industry.

Tuesday, January 29
5:00-6:30pm
Mandalay Bay
Ballroom D

MARBLE
INSTITUTE
of America

If you are unable to
attend StonExpo 2013, please drop
Gary an email:
gdistelhorst@marble-institute.com.

www.marble-institute.com
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A PILOT PROGRAM nstone
Educating the Industry

through MIA Chapters

One of the industry highlights over
the past several years as been the
MIA / Stone World regional seminar
series. It is a gathering of stone industry
professionals in a specific market

for the purpose of education and
networking. This program has many
upsides and probably only one
downside — the fact that we may
only be in a specific market once
every few years.

So the thought of creating a chapter
system where we can emphasis edu-
cation and networking ongoing in a
particular market is what president
Zanger referenced in his article. The
MIA board of directors has directed
the staff to work with local industry
leaders to pilot the program in two
to three markets in 2013. Many MIA
members work with chapters in other
industries (architects, designers, gen-
eral contractors, etc) so the concept
of introducing chapters for the stone
industry is one that is worthy of trial.
The key is to create a program with
minimal risk and ease-of-use for the
industry. Some key components of
the initial MIA pilot program:

e Alocal chapter is an extension of the
MIA - think of it as an educational
branch office of the association.

* An initial group of interested local
individuals will become the chapter
Steering Committee. Planning and
the execution of chapter programs
are the responsibility of the chapter
Steering Committee. All members
of the Steering Committee must be
current members of MIA.

* Because chapters are actually part of
MIA-not separate organizations—
local organizers can avoid the
hassle of incorporating, obtaining
an IRS determination as non-profit,
filing taxes (even if a non-profit
does not pay taxes it still has to file
a return) and other government
reports.

e The MIA handles event registra-
tions for local events (though local
organizers set the budget) and MIA

pays invoices and keeps track of
local chapter income and expenses.
This process will ensure that
chapter leaders are protected from
liability issues as long as they are
acting in good faith. This arrange-
ment makes it as easy as possible
for members to run local chapters.

e Along with the numerous advantages
of being part of MIA there are a few
important obligations. Chapters
are expected to be self-supporting
financially, follow MIA’s regular
policies and procedures and abide
by MIA’s chapter policies.

¢ Each chapter will have quarterly

events which will include one event
hosted by the MIA, one event hosted

for the design community (great

networking between local members :

and architects/designers), and two
events planned by the chapter.

¢ Each quarterly event is an excellent

opportunity for local suppliers to
host the industry event and show-
case their facilities.

e Chapter Dues will be a nominal
amount and dedicated entirely to
the chapter operations. An MIA

staff person will be assigned to each

chapter.

° A minimum of 25 companies must
be involved for the chapter to be
deemed viable.

* An MIA Chapter handbook has
been created for use by the pilot
chapters.

Where are we today? Steering com-
mittees are being established in the
test markets and we anticipate that
the MIA members involved will
provide feedback to improve the
program prior to an official launch

beyond the test markets. Once we are

confident all of the operational sys-
tems are in place, additional markets

sindust
Neduc.tat{c‘)’n

: It is time to mark your calendar!

. The Marble Institute of America

. (MIA) and Stone World magazine

- have announced the stone industry’s
: regional education schedule for 2013.

Fabricators and Installers:

SAVE 20%

when you register at
www.stoneindustryeducation.com
before February 15.

2013 EVENTS
Orange, California
February 21
Houston, Texas
March 21
Columbus, Ohio
April 18
Boston, Massachusetts
May 16
Salt Lake City, Utah
June 19
Seattle, Washington
July 18
Dallas, Texas
September 19
Atlanta, Georgia
October 17
Pompano Beach, Florida
November 7

For more details about these events visit
. www.stoneindustryeducation.com.

Thank you to our sponsors:

W ParkIndustries
BLANCO

will be considered and we’ll continue :

going down the path of providing
great education locally. *#®
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Membership Tip:

Make the most of your :

StonExpo experience.

STONEXPO

mMAERMOmACC
AMERICAS mmuarchitecture &design

The MIA Happy Hour is a great place to

network with fellow members. This year’s :
event is for MIA & BSI members, it starts :
at 5 p.m. in Mandalay Bay D on Tuesday, :

January 29, 2013.

Learn how the MIA continuing educa-
tion program can help educate your local
architect and design community at the
CEU Speakers Workshop in Mandalay

Bay Palm E from 10 a.m. to 11:30 a.m. on :

January 30th. This workshop is for both
new and current speakers.

Attend the MIA Annual Meeting im-
mediately following the Pinnacle Awards
Luncheon in Mandalay Bay D from
12p.m. to 2 p.m. Wednesday, January
30th. Be sure to order your luncheon
tickets when you register online for
StonExpo.

The benefits of MIA
membership continue.
Thanks,

Jeff Handley

Accreditation

QUIZE

In a steam shower installation,

what element causes a change in
background and veining color in
limestone, particularly metamorphosed
limestone, and architectural granite?

1. Steam
2. Acid based cleaners
3. 50% bleach cleaning solutions

4. Anti-microbial spray on
shower cleaners

(Answer on page 13)

www.marble-institute.com

: When the MIA board of directors asked me to step into the organization’s executive

: vice president/CEQ role, I immediately thought of one word— relevance. It is my hope
. that the word "relevance” is synonymous with the MIA. Being relevant to you—the

: member—is the most important thing that we do. When you read president Jonathan

i Zanger's article you will find a number of initiatives being undertaken in 2013—all

¢ intended to bring valuable resources and services to you—thus fulfilling our organization’s
¢ mission and remaining an important (and relevant) partner for you.

i The list that Mr. Zanger shared is just a portion of our efforts. The MIA’s international

. directors are focused on bringing more awareness to the benefits of membership for

: our international members (now in 52 countries). Whether we are addressing North

i American or international outreach—from my vantage point, the key is to continue

i "listening” to the needs of the industry. For everyone that participated in the MIA

i 2012 member needs survey—thank you! We have already used that feedback to fine-tune

i a number of initiatives including how we educate consumers, as well as some upcoming
. enhancements for the commercial contractor community.

. We recently listened to a number of needs expressed by the restoration and maintenance
: stone community. An outcome of that includes the launch of a new initiative to dra-
: matically enhance several sections of the MIA’s Dimension Stone Design Manual.

i In like fashion, several "town hall” style meetings with our associate members (suppliers

i to the industry) provided us with valuable feedback about how we can better serve

¢ that community within the stone industry. We will continue to listen to all sectors of
. the stone industry—I can assure you of that.

: Aword about Gary Distelhorst who retired at the end of December. The stone industry
: has benefited from his leadership the past eleven years, however, I have known him

. for twenty-two years and worked for him for over fifteen years. So succeeding him to
i lead the MIA~well, words can not describe it. Thank you Gary!

: Thank you for your ongoing support. Together, we (Board of Directors, staff, and
: members) will continue to make a difference for this great industry!

James A. (Jim) Hieb, CAE, Executive Vice President & CEO

Paid Advertisement
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From the Quarry to the Kitchen
Includes 2nd Video:

Natural Stone g
Beautiful ® Durable ¢ Sustainable {

DVD Video (auto-loop), 2013 version

The story of natural stone — how it emerges from quarries around the world and is
transformed into a thing of beauty in homes and offices — has a magical quality that

your customers find hard to resist. Newly revised for 2013, From the Quarry to the AT
Kitchen contains fresh, new images of traditional and contemporary kitchens, baths and i I
other settings that reinforce the beauty, durability and sustainability of natural stone. 4
Emphasizing the simplicity of maintenance, the function and limitations of sealers are i’

clarified. Details of the many technological advances in the natural stone industry are
highlighted including an expanded section on digital templating.

Finally, the video calls the viewer’s attention to your pride and craftsmanship stating,
“People in the stone industry are striving for two things: enhancing beauty of natural
stone through craftsmanship and achieving the client’s ultimate satisfaction.”

Includes MIA’s natural stone sustainability showroom video, Natural Stone -
Beautiful ® Durable ® Sustainable.

1r
Item #10510: From MIA, 2013, 14 minutes/DVD Video (auto-loop) 3
Member Price: $49 US/DVD (Qty 1-2); $39 US/DVD (Qty 3+) Retail Price: $99.95 -

Quantity x $ = M A R B LE

(Ohio Residents add 7.5% Sales Tax) Sales Tax INSTITUTE . .

Grand Total M"\ of America 4:_'
_.'i:.

Select Form of Payment

[ ] Check (Payable to MIA) [ ] MasterCard [] VISA [ ] American Express <
Credit Card No.: Verification Code: Expiration: !

il
Signature: Date:

If paying by check, mail payment to:
Marble Institute of America ¢ 28901 Clemens Road ¢ Suite 100 ¢ Cleveland, OH 44145-1166 USA

Shipping Information

Contact name:

Company name:

Address:

City: State: Z1P:
Phone: FAX:

E-mail:

Credit card billing address if different than shipping address:
Address: ZIP:

Updated Quarry to Kitchen video ¢ Includes bonus video on sustainability

Great promotional material for use in showrooms and home shows




MIA Updates From the
Quarry to Kitchen Video!

The Marble Institute of America has
released an updated version of their
popular consumer-oriented show-
room video, From the Quarry to the
Kitchen. This video tells the story of
natural stone, how it emerges from
quarries around the world and is
transformed into a thing of beauty in
homes and offices.

First released in 2005, the updated
video contains many enhancements
that reflect the technological ad-
vancements that have been made in
the last 7 years. An expanded section
on digital templating, information
on the sustainability of natural stone,
and the function of sealers are all
touched on in the updated video.

Matt Lalibert of Ripano Stoneworks
had this to say, “The updated video
brings new technology and a fresh
look to this important consumer video.
It's great that the MIA has packaged
this video with the sustainability pre-
sentation as well.” He went on to say,
“I now have more options to educate
consumers and the architectural
community about natural stone.”

From the Quarry to the Kitchen is
available from the MIA’s online
bookstore and is packaged with Natural
Stone — Beautiful, Durable, Sustainable,
MIA's sustainability showroom
video. The two videos are configured
to play individually or in a continuous
loop. See accompanying insert for
more information. -®

www.marble-institute.com

Becoming accredited with
the MIA means business.

Join a growing number of top-notch professional
fabrication firms that are MIA accredited.

MARBLE
INSTITUTE
of America www.marble-institute.com /accreditation

University of Ceramic Tile and Stone (UofCTS)

NATURAL STONE ONLINE TRAINING

The fastest and easiest way to increase sales and profits!

ONLY — 24/7 Access
— Self-paced Courses

per i i
$15 DEES — Diploma Provided
tuition SN SN Expenses

— No Lost Productivity
LEARN

¢ Industry Standards

¢ |nstallation Methods

¢ Sales Techniques

(866) 669-1550 www.UofCTS.org

Give your employees the
tools they need to build
confidence, credibility
and effectiveness.
COURSES
Understanding the Bagics of Natural Stone

an
Tile Installer Thin-Set Standards (ITS) Verification
info@UofCTS.org

Volume s available

The UofCTS is a division of Ceramic Tile and Stone Consultants, Inc. CTaSC provides Forensic Investigations,
Specifications, Quality Control, Testing and Marketing. Visit www.CTaSC.com for more information.

Paid Advertisement

Looking for a Natural Stone Showroom Video?
Order the UPDATED Video from the MIA!

See order form at eft,
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MARBLE
=]
Are You Using
Safety Training Resources?
Available online, FREE to MIA Members!

Take advantage of the MIA safety library online! New resources added monthly.
Videos * Safety Meeting Outlines * Many Other Training Documents

Simply go online to www.marble-institute.com and click on “Members Login’

These resources are provided through the generous support of these MIA Safety Committee members.

®f == ARIZONA TILE
‘Y_) M S International, Inc.
Premism Natural Stones™

WALKER .0
IANGER MDY -

Marbie Devices, LLC \ MONT GMNITE, INC. ,=-l Schechner Lifson Corporation

[ e — e T I
(';R.r\t,\’\l]lvm.s/;\rlkm\ AIG\(TD\-:M - E':ETITE ‘ “m%::;: Ij““
s
POLYCOR

STAY ALERT! STAY ALIVE!
Take advantage of this benefit of MIA membership!
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2012 Ten Most Frequently Cited

WORKPLACE SAFETY VIOLATIONS
i © US. Department of Labor s

Occupational Safety and Health 19101200 35 18  $17,700 Hazard Communication.
Administration (OSHA) announced 19100134 28 17 17,763 Respiratory Protection.
the preliminary Top 10 most frequently | 19100095 22 10 39,275  Occupational noise exposure.
cited workplace safety violations 19100178 20 13 29,913  Powered industrial trucks.
for fiscal year 2012 (October 1, 2011 19101000 10 6 12,985 Air contaminants.
through September 30, 2012): 19100303 9 6 10,178  General requirements.
. . 19100305 9 6 13,510  Wiring methods, components, and equipment
1. Fall protection, construction for general use.
(1926.501) 19100037 7 4 3,133 Maintenance, safeguards, and operational features
2. Hazard communication standard, for exit routes.
general industry (1910.1200) 19100147 7 5 7,750  The control of hazardous energy (Ipckout/tagout).
19100212 7 6 14,728  General requirements for all machines.
3. Scaffolding, general requirements,  [“goeo 210 40 $223,190
construction (1926.451
4. Respiratory protection, general
industry (1910.134)

5. Control of hazardous energy
(lockout/tagout), general
industry (1910.147)

6. Powered industrial trucks,
general industry (1910.178)

7. Ladders, construction (1926.1053)

8. Electrical, wiring methods,
components and equipment,
general industry (1910.305)

9. Machines, general requirements,
general industry (1910.212)

10. Electrical systems design,
general requirements, general
industry (1910.303)

Listed in the next column are the
standards which were cited by Federal
OSHA for 3281 Cut Stone and Stone
Products during the period October
2011 through September 2012. Penalties
shown reflect current rather than
initial amounts.

Safety and health officials recommend
that you meet with your employees
on a regular basis to discuss steps in
keeping compliant with regulations as
well as any safety issues employees want
to address. Take time now to review
your safety policies and procedures
before OSHA asks to see them! #®

Paid Advertisement
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What the State of Social Media Today
Means for 2013 Marketing Plans

By Diane S. Thieke,

President of Simply Talk Media, a digital marketing and communications company

This article was originally published in Biznology.

(www.biznology.com/2012/12/what-the-state-of-social-media-today-means-for-2013-marketing-plans/)

Two new reports on the state of social
media and the internet from Nielsen
and Mary Meeker should be required
reading for digital marketers. As you
plan your digital media marketing
strategy for 2013, you might want to
consider some of these usage statis-
tics. Think you've got a final digital
marketing plan and budget for 2013?
Well, if your plan isn’t focused on
womern, tablets, and mobile advertising,
you may want to send it back to the
draft stage.

Two important reports were released
this week, and both should have digital
media marketers thinking about
how they allocate their budgets and
resources for next year.

Nielsen released “State of the Media:
The Social Media Report 2012,” which
provided some eye-popping growth
numbers for mobile and app usage.
And, the always-excellent Mary
Meeker presented her Internet Trends
report at Stanford, concluding that
we haven't seen it all yet — there’s
much more to come with tech and
mobile companies.

There’s too much in both reports to
cover fully, but here are a few line
items that I think marketers should
include in their strategies for 2013.

Mobile Apps

I answered a phone survey the

other day that was sponsored by

our brand-new, local hospital. They
wanted to know if I'd use an app that
would allow me to make appoint-
ments or pay bills. I hesitated, then
said probably not. I don’t plan to be
using the hospital that often to justify
cluttering my iPhone screen.

But I'm not surprised that the hospital
is considering it. According to Nielsen,
the time people have spent on apps
doubled between July 2011 and July
2012. And Meeker says healthcare
occupies the “white space” of the
Internet — the spot that’s still largely
untapped by innovation and thus
ripe for opportunity.

Mobile Advertising

Mobile users spend 10% of their

time in media, but advertising is just
1% of advertising spend, Meeker
says. In more traditional advertising
spaces — print, TV, etc. — time and
spend should be about equal. Meeker
estimates a $20 billion advertising
opportunity in the U.S.

If you're a consultant or an advertising
agency, shifting your focus to this
specialty could be quite lucrative.

If you're a marketer, this might be a
great time to jump in before the space
gets very noisy!

Pinterest

For any business targeting Generation
X women, Pinterest should be a core
component of your social strategy in
2013. According to Nielsen, 84% of
Pinterest’s audience on the tablet is
women, and 37% of the overall audi-
ence is between 25 and 34. Further, 27%
of users have purchased a product
they’ve seen on Pinterest, according
to the Social Habit report by Edison
Research.

Pinterest, of course, has had phe-
nomenal growth this last year, It's up
more than 1,000% in unique users,
and nearly 1,700% for mobile app
users, Nielsen says. It'll be interesting
to see if it sustains a similar growth
rate. But even if it does slow, the po-
tential for marketing product is high.

Tablets

Speaking of phenomenal growth,
Meeker highlights the rapid uptake of
tablets, with 29% of U.S. adults own-
ing either a tablet or e-reader. This
data is current as of January 2012, so
we can expect to see another jump in
the data in early 2013. One clue as to
what the increase could be: Almost
half of children have put a tablet or
e-reader on their Christmas list.

Whether you are marketing to adults
or children, designing campaigns
and advertising especially for the
tablet should be a core initiative in
your 2013 marketing strategy.
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Location Marketing

Finally, two interesting statistics from
Nielsen:

* 51% of 25-34 year olds use social
networks in the office.

* 32% of 18-24 year olds connect to
social networks while in the
bathroom.

There’s no marketing wisdom
around this last, amusing factoid. I
just wanted to include it. Here’s to a
successful year of digital marketing
in 2013! -®

Y VIV,
SAFETY TIP
OF THE MONTH

For a healthy & productive 2013,

we urge you to take the following
actions to protect yourself and others
from influenza (the flu):

* Ayearly flu vaccine is the first and
most important step in protecting
against flu viruses.

* While there are many different flu
viruses, a flu vaccine protects
against the three viruses that
research suggests will be
most common.

e Everyone 6 months of age and
older should get a flu vaccine as
soon as the current season’s
vaccines are available.

MIA wishes you a
safe and healthy New Year!

Information provided by the
Center for Disease Control (CDC).




MIA Hires Aaron Dahnke
as Education Manager

Aaron Dahnke
Marble Institute of America
Education Manager

The Marble Institute of America has
announced the hiring of Aaron Dahnke
to fill the vacated role of Education
Manager. Aaron joins the MIA after
nine years of non-profit management
experience, most recently serving as
Education and Partnerships Manager
at the Center for Nonprofit Advance-
ment in Washington, D.C. Dahnke
fills the role vacated by Jim Hieb
when he accepted the position of
MIA Executive Vice President and
Chief Executive Officer.

Hieb had this to say of the hiring,
“We asked Aaron to join our team
primarily because of his association
experience and understanding of
education/ curriculum development.
We are excited to have Aaron join
the team just prior to StonExpo, so
he can meet face-to-face many of the
industry leaders he will be working
with to advance the stone industry’s
education program.”

In his role with the MIA, Aaron will
initially be responsible for:

* oversight of the Regional Education
Program (in partnership with Stone
World magazine);

¢ launching the Chapter Develop-
ment pilot program; and,

* assisting the MIA Safety Commit-
tee with the development a turn-
key safety manual and additional
online safety training courses.

“] am excited to bring my nearly

10 years of training and education
experience to the Marble Institute of
America and look forward to further

www.marble-institute.com

strengthening an already superb
curriculum for our members,” said
Dahnke. He added, “It is an honor to
have the opportunity to work with
an institution as revered as the MIA.
The team and membership of the
MIA have been very welcoming and

this camaraderie will help us produce

great things for the industry.”

A native of Sandusky, Ohio, joining
the MIA team in Cleveland will also
serve as a homecoming of sorts for

Dahnke, “the opportunity at the MIA :

is enhanced given that I'll be moving
back to northern Ohio. I am excited
to reconnect with friends and family,
while building new relationships in
the natural stone industry.”

Dahnke has bachelor’s and master’s

degrees from Ohio University, as well

as a Certificate in Fundraising from
the University of Richmond.

Please join us in welcoming Aaron to the
stone industry! Aaron may be reached

at adahnke@marble-institute.com.

Fabricators & Installers!
Go to page 6 for a list of

upcoming events focusing
on stone industry education.

- Accreditation

QUi

ANSWER

In a steam shower installation,

what element causes a change in
background and veining color in
limestone, particularly metamorphosed
limestone, and architectural granite?

Answer: Steam
Source: DSDM VII.2

JOB OPPORTUNITY

The Gallegos Corporation, located in the resort areas of Colorado, is secking
a highly qualified Tile and Slab Installer to work in our Marble and Granite
Division. The ideal candidate possesses a minimum of 10 years of experience
in high-end residential and commercial projects. We are looking for someone
with strong attention to detail and safety with supervisory experience.

Please apply on-line at
www.gallegoscorp.com/employment
or call 970-926-3737 for more information.

Gallegos is an equal opportunity employer and may conduct a background check upon employment offer.

Paid Advertisement
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2013 Fundraising Effort Underway

GOAL OF $110,000

CONTRIBUTE

TODAY!

to Fund New Study About Worker Exposure from Granite

In his January 2013 MIA president’s message, Jonathan Zanger indicated,

“the MIA will continue to underwrite studies to scientifically demonstrate
the safety of our (e.g. natural stone) products for both our employees and

our customers.”

Many will remember that in 2008-10 the Marble Institute of America (MIA),
took center stage to defend the safety of granite countertops in homes. The
MIA successfully brought the industry together, funded a series of scientific
studies, and proved that granite is safe.

Fast forward to 2012-13 and the MIA is again taking a leadership role, but this
time their efforts are focused on worker safety at granite quarries and stone
fabrication shops. Efforts are in full swing to raise $110,000 to fund research
and issuance of a new study about worker safety.

What prompted the need for a new study about
worker exposure?

* EPA: In early 2012, the MIA learned that the U.S. Environmental Protection
Agency (EPA)’s Office of Radiation and Indoor Air was evaluating risks for
consumer and worker exposure from granite.

* Consumer Safety: The MIA immediately took steps to provide EPA with
additional, detailed information about consumer safety from earlier MIA
funded scientific studies. Early indications suggest that the EPA believes that
consumer safety concerns, due to residential granite installations, are not
an issue.

» Worker Exposure: EPA is reviewing all data during their analysis, but the
critical issue is that there is simply a lack of available field information and data.

How wiill the $110,000 raised be used?

* Fund a New Study (this time focused on worker safety): The MIA will
engage an independent research consultant to collect field data and
information to assist the EPA in evaluating workplace health and safety
at quarries and stone fabrication shops.

Who is conducting the independent research?

* Environmental Health & Engineering (EH&E): This is the same firm that
assembled the previous studies to address consumer safety. EH&E, one of
the nation’s leading environmental consultants, has worked with the EPA
on a variety of issues in the past.

How can stone companies help?
* Contribute: To make a contribution, please send a check payable to the
“MIA Truth About Granite Fund” to:

Marble Institute of America
28901 Clemens Road e Suite 100 ® Westlake, OH 44121

or give the MIA a call at 440-250-9222 to pay by credit card.

Special Thanks to several granite quarry and stone fabrication facilities
who have opened up their facilities to the EH&E team so we can gather
valuable test data to complete this worker safety study! ®
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FUNDRAISING DOLLARS
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Quarry companies, stone
industry suppliers, and
fabricators whose operations
include processing granite are
encouraged to contribute.

Let's work together to assemble

the best available data and
science to ensure that the EPA
arrives at a correct, fact-based
conclusion regarding granite

workers’ health and safety.




Why Isn't Your Sales Team
Using the MIA Apps Yet?

Between iStone, Stones of North America, and the Marble Institute app, your team
could have access to a swatch with over 1000 stones, a tool to source local stones,
information on sustainability, care and maintenance, technical bulletins...
EVEN THE MIA DIMENSION STONE DESIGN MANUAL!

Download all three ¢ Inform your design partners « Access valuable information

The Marble Institute App (iPad)

The Marble Institute app provides the user with countess resources from the worldwide leader
of the natural stone industry. Think of it as the MIA in your iPad. Included in the app are:
Dimension Stone Design Manual * Marketing Brochures ¢ Information on Sustainability
Photos of Award Winning Projects « MIA Technical Bulletins « Membership Information
Information on Becoming Accredited ¢ Details on the MIA CEU Program
Photos of Quarry Posters ¢« PDFs of StoneDimensions ¢ Training Documents « And Much More!

The app designers have been waiting for. Searching for Natural Stone?
iStone (iPad, iPhone) Stones of North America (iPad)

Source beautiful
natural stones
for all your projects!

A natural stone swatch for your iPad’

Features: Search by: » Search stone by type, color, use, location, and distance from project
Over 1,000 stones from around the world Stone type « Get TCNA and MIA technical dat d drawi

High res, actual size image of each stone  Color € an echnical data and drawings

Technical data Country of origin * View examples of stone in residential and commercial applications
3D imaging Stone name * Locate local quarries and processing centers for sustainable projects

View of stones in bookmatch format

Email capability to share images The ideal stone selection resource! FREE!

From the authoritative experts on natural stone.

Created by With generous support from
MARBLE : object MARBLE
e studiomarmo desn m e

www.istoneappforipad.com marble-institute.com mapei.com




Welcome New MIA Members MIA Staff

Brian McIntyre Richard Fortune Executive Vice President, CEO
FLOFORM Rugbeaters of Florida : _ . Jim Hieb, CAE
Reging, CANADA ng,aml, Florida jhieb@marble-institute.com
i o ’ : CEO Emeritus
Allen Brent Vijay Talwar : Gary Distelhorst, CAE
FLOFORM Natural Stone Resources : gdistelhorst@marble-institute.com
Edmonton, CANADA Anaheim, California Technical Director
Andrew MacLeod Robert F. Herman : Chuck Muehlbauer
FLOFORM Superior Tl : cmuehlbauer@marble-institute.com
Burnaby, CANADA Las Vegas, Nevada :  Meetings, Events, & Awards Director
. N : Helen Distelhorst
Krista Ramolla Bob Prins : hdistelhorst@marble-institute.com
A & V Granite Importers Ltd. Lumbermen's Inc. : - .
. : Communications Director
Toronto, CANADA Byron Center, Michigan : Garen Distelhorst
X.Y. Hong Ben Gillison gpdistelhorst@marble-institute.com
Xiamen Stonevic Co., Ltd. Forefront Natural Stone Care Industry Research & Information Manager
Xiamen, CHINA Portland, Oregon : Mike Loflin
B S h : mloflin@marble-institute.com
Grazia Signori ryan Smit : .
Centro Servizi Marmo - Classic Stone Supply LLC Membe}:}fﬁ;ﬁﬁi}yamger
TeSting Laboratory Boise, Idaho jhandley@marble-institute.com
Veronz T Rebecca Ji : Education Manager
Dayron Padilla REVA Import Export LLC : Aaron Dahnke
Perfect Marble Restoration Frederick, Maryland adahnke@marble-institute.com
Hialeah, Florida Reception/Administration

Stephanie Guilfoyle

MARBLE 28901 Clemens Road * Suite 100 * Cleveland, Ohio 44145 : sguilfoyle@marble-institute.com

P: 440.250.9222 * F: 440.250.9223 CEU Administrator
INSTITUTE 1 jainfo@marble-institute.com » marble-institute.com : Sarah Johnson
of America  facebook.com/marbleinstitute ® twitter.com/marbleinstitute : ceuadministrator@marble-institute.com

Braxton-Bragg asks...
Is The American Dream Dead?

Not if we have anything to say about it! We still believe in the American Dream. And we believe in your right to build a business. We also believe
that getting rich at the expense of your hard work is wrong precisely because it hurts the expansion of the American Dream.

Therefore, everything we do is meant to make your business run better — even if it means we make less money than our competition.

You see, our founder believed that a centralized distribution model would be the most efficient way to deliver high-quality tools at the lowest
possible price. This is important because it allows you to make more money on every job — without sacrificing quality.

After more than 17 years, the idea of Better! Faster! Cheaper! continues to be the guiding principle for every decision we make.

That’s why every time you decide to do business with Braxton-Bragg you get...

v/ Low prices — Never over-pay for supplies again. You get the lowest price guaranteed or we'll send you a check for the difference.

v/ $500 open line of credit — Your word is good here!
v/ Free UPS Freight for orders of $250 and NO HAZMAT FEES - never be surprised by shipping costs again!

v/ Buy only what you need - Don’t worry about stocking, we buy big so you don’t have to!

v/ Buy only when you need it — We keep a huge inventory and we ship same day. You get what you need next day or the day after.
Why pay for and hold inventory you aren’t using yet?

v/ Order your way — Use the phone, send a fax, or visit the industry’s best website — either way, you get what you need Better! Faster! Cheaper!
than you'll find anywhere else in the industry.

Listen, it’s your dream. It’s your business. We just want to be the ones to help you make it bigger and better than you ever thought possible.

To see if we really walk the walk, put us to the test and give us a call at
1-800-575-4401 or visit us online at www.Braxton-Bragg.com

Together, we really can keep the American Dream alive and well!
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